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The Art of the Ad
Promotional Broadsides & Broadsheets
1. [African Americana]: [Jordan, James Edward]: HY-BEAUTE HAIR DRESSINGS. Atlanta, Ga.: Hy-Beaute Chemical Co., 1949. Free-standing advertising
board, 13¾ x 9¾ inches. Thick cardstock printed in red, blue, and sepia, with
attached folding cardstock stand. Corners bumped, holes at corners from hanging,
one scratch at upper left slightly affecting one image. Some toning and several
faint water spots, but images remain bright and crisp. Very good.
An uncommon survival, this is an original advertising “standee” for Hy-Beaute
Cosmetics. It features images of three hairstyles (two women, one man) and
three haircare products indicated “For Falling Hair and Itching Scalp”: “Special
Double Strength Hair Dressing,” “Slik-Down Pomade,” and “Smokeless Pressing
Oil.” From the 1920s onward, African-American women and men used a variety
of relaxers and straighteners (made from lye, methylene glycol, and other caustic
agents) to allow hair to be more easily worked into fashionable (i.e., often “white”)
styles. Entrepreneur James Edward Jordan (1888-1977) was born in Wrightsville,
Ga., and moved to Atlanta in 1919. He founded a number of businesses, including Hy-Beaute Cosmetics and other beauty and barber-supplies, a tailoring shop,
clothing sales and department stores, a real estate agency, a photography studio,
and a motion-picture production company. Many of these businesses were located
on or near Auburn Avenue, also known as “Sweet Auburn,” the central business
and cultural street of Atlanta’s African-American community.
JAMES EDWARD JORDAN PAPERS, MSS 565, Kenan Research Center, Atlanta
History Center.
$350.

3. [African Americana]: CONCERT. SCOTT METHODIST USHER BOARD
PRESENTS THE DUPRE VICTORIAN CHOIR. Detroit. 1952. Broadside,
14 x 11 inches. Minor dust-soiling, rubbing, and toning. Very good.
A delightful pictorial broadside advertising a Methodist church concert in Detroit
on September 12, 1952. Photographs include portraits of the choir director, Marvin
Dupre, the narrator, Rev. Poole, and twenty-seven members of the co-ed Dupre
Victorian Choir ranged in a V-shape in two rows. The Scott Methodist Church
was founded in 1909, and was the first African-American Methodist Episcopal
Church in Michigan. The church still exists today as the Scott Memorial United
Methodist Church.
$350.

2. [African Americana]: [Jordan, James Edward]: HY-BEAUTE COSMETICS STYLED FOR SMART WOMEN WHO CARE. Atlanta, Ga.: Hy-Beaute
Chemical Co., [ca. 1950]. Photographic broadside, 19¼ x 25 inches, printed in
red and black on glossy paper. Vertical creases. Slight wear and a few small closed
tears at edges,not affecting text or images. Very good.
A well-preserved advertising poster for Hy-Beaute Cosmetics, featuring images
of eighteen different hair-silkening and smoothing products for women and men,
and a “konk” straightener for men. The “konk” (or “conk,” from congolene, hairstraightening gel made from lye) was a hairstyle popular with African-American
men from the 1920s-1960s. African-American women also used a variety of relaxers and straighteners to allow hair to be more easily worked into fashionable (i.e.,
“white”) styles. A dozen female and two male models demonstrate the hairstyles
attainable through application of various Hy-Beaute products. Entrepreneur James
Edward Jordan (1888-1977) was born in Wrightsville, Ga., and moved to Atlanta
in 1919. He founded a number of businesses, including Hy-Beaute Cosmetics and
other beauty and barber supplies, a tailoring shop, clothing sales and department
stores, a real estate agency, a photography studio, and a motion-picture production company. Many of these businesses (including Hy-Beaute) were located on
or near Auburn Avenue, also known as “Sweet Auburn,” the central business and
cultural street of Atlanta’s African-American community.
JAMES EDWARD JORDAN PAPERS, MSS 565, Kenan Research Center, Atlanta
History Center.
$675.

Growing Grass for Rope
4. [Agriculture]: Marsh, Roswell: HEMP--CANNIBIS--SATIVA [caption
title]. [N.p., but possibly St. Louis? ca. 1872]. Broadside, 10½ x 8 inches. Single
horizontal crease, flattened. Near fine.
Broadside promoting the agricultural production of hemp for the use of making
sails and rope for the Navy. Marsh cites importation statistics from 1871, noting
that over $4,000,000 in hemp was imported that year. He declares that to resume
our place as a naval power, “we must produce within ourselves all the material
required for building and rigging, as well as arming and manning ships of war.”
An internal textual reference to hemp growing in Missouri suggests this broadside
may have been printed there.
$275.

Celebrating the Fourth of July, But Not on a Sunday
5. [American Independence]: 1776. 1858. INDEPENDENCE THE 82d ANNIVERSARY OF AMERICAN INDEPENDENCE WILL BE CELEBRATED
AT WOODBURY, ON MONDAY, JULY 5th, 1858, BY A PUBLIC PICNIC.... [Woodbury, Ct. 1858]. Broadside, 18¾ x 12¼ inches. Old folds, some
foxing and toning, mild staining, a few short fold separations. About very good.

A striking broadside advertising an Independence Day celebration in Woodbury,
Connecticut in 1858. The event included a picnic, a thirty-three-gun salute,
prayers, music performances, speeches, readings, toasts, and other “Amusements,”
including a “Smooth Pole Tournament,” a sack race, a wheel-barrow race, and
a “Guessing Match.” Chief among the events is a reading of the Declaration of
Independence by Rev. C.T. Woodruff. Ice water and lemonade would be provided,
though people were encouraged to bring their own food. The broadside lists the
Committee of Invitation, and concludes with a notice that Merrill’s Brass Band
will give a concert at 7pm at Town Hall. Admission to the concert is 15 cents.
The top of the broadside is headed with an engraving of a bald eagle clutching a

banner in its beak reading, “E Pluribus Unum.” A patriotic display piece from
just before the Civil War, a time that would test the meaning of patriotism itself.
OCLC locates a single copy, at the Connecticut State Library.
OCLC 43331903.
$450.

public was thrilled to be able to see these masterworks of classical sculpture, and
in 1824 the sculptor John Graham Lough went to England to study them. He
recreated the scene of the mythical battle between the Centaurs and Lapithae, and
displayed the work at the Pennsylvania Academy in Philadelphia. OCLC lists only
one copy of this broadside describing the exhibition, at the Library Company of
Philadelphia. That copy bears a manuscript date of January 30, 1836, hence our
presumed dating of the publication. This exhibition occurred at the height of the
Greek Revival period in America, and was cited in an 1837 guide to Philadelphia.
A part of the text of the broadside describes the mythic battle.
OCLC 85222052.
$400.

Copies of the “Elgin Marbles” on Display in Philadelphia
6. [Art]: Lough, John Graham: CENTAURS AND LAPITHAE. PENNSYLVANIA ACADEMY OF FINE ARTS. EXHIBITION OF A GROUP REPRESENTING A CONFLICT BETWEEN THE CENTAURS & LAPITHAE
EXECUTED BY MR. LOUGH, OF LONDON. THE WHOLE SUBJECT
IS DRAWN FROM THE SOUTH SIDE OF THE PARTHENON, AT ATHENS...[caption title and beginning of text]. [Philadelphia. ca. 1836]. Broadside,
8½ x 6½ inches. Some light edge wear. A bit of soiling. Very good.
A scarce broadside advertising the Philadelphia exhibition of sculptures copying
art from the Parthenon which had been absconded by Lord Elgin and put on
display at the British Museum. The taking of the so-called “Elgin Marbles” was
controversial in its day, and remains even more so two centuries later. The general

Take Me Out to the Ball Game!
7. [Baseball]: BASE BALL THIS AFTERNOON. HARVARD VS. YALE
GAME BEGINS AT 3.30 ADMISSION, 50¢ RESERVED SEATS AT BEERS
& RANKIN. [New Haven]: Price, Lee & Co., [n.d., but ca. 1890]. Broadside,
9¼ x 6½ inches. Matted and framed under plexiglass, 15 x 12 inches. Quarto.
Old folds, a few minor chips along folds (just affecting a few letters), moderate
browning, moderate dampstain at bottom. A good copy, in a modern frame. Not
examined out of the frame.

A late 19th-century broadside advertising a baseball game between Yale and Harvard to be played in New Haven. A rare college sports broadside, with no copies
recorded on OCLC.
$500.
8. [Boone, John William]: [Music, American]: [ADVERTISEMENT CARD
FOR RAGTIME MUSICIAN BLIND BOONE]. [N.p. 1915]. Photographic
card, 8½ x 5½ inches. Upper right corner bumped. Lightly foxed. Very good.
Illustrated advertisement card, showing a
photograph of African-American ragtime
musician John William “Blind” Boone
and his manager, John Lange, looking
quite dapper in trench coats and hats.
Boone rests his hand atop a cane, while
Lange somewhat surreptitiously holds
onto his arm for the photo. Boone’s
left hand is tucked jauntily into a vest
pocket. The text below the photograph
is reprinted from the Kansas City Sun of
December 5, 1914. It reads:
“The most astute, dignified and successful manager of the race, and the
greatest living musical prodigy, who
have journeyed together in the Blind
Boone Concert Company thirty-five
years, a record unsurpassed or equalled
by any other company, white or colored
in America. Both are philanthropic,
generous and kind hearted to such a
degree that they are loved by their race
throughout the length and breadth of
America.”
Blind Boone was the son of a former
slave and a Union Army bugler, born
at the end of the Civil War. At the age
of six, a surgeon removed his eyes to
relieve pressure on his brain during a
fever. Despite this, he was a musical prodigy and became one of the great ragtime
composers of the era.
$450.

The First Public Aquarium
9. [Boston Aquarial Gardens]: CATALOGUE OF FISHES, MOLLUSCA,
ZOOPHYTES, &c., &c. [caption title]. Boston. August 3, 1860. Broadside, 14
x 9 inches. Some light foxing. Old fold lines. Some small chips and tears around
the edges. Very good.

Broadside advertising the contents of the tanks at the Boston Aquarial Gardens,
later renamed the Boston Aquarial and Zoological Gardens. When first established
in 1859 by James Cutting, the Gardens were devoted solely to marine life. In
the spring of 1860, it undertook a change in direction with the inclusion of zoology, as is already evidenced in this broadside, which advertises kangaroos, bears,
monkeys, rats, as well as several species of birds and reptiles. The Gardens was
acquired by P.T. Barnum in the summer of 1862 and closed in 1863, its holdings
relocated to Barnum’s museum in New York. The contents of forty tanks are
listed here, as well as fourteen cases holding zoological life. Posting open hours
of 9 A.M. to 10 P.M., with a daily fish-feeding at 11 A.M., the broadside warns
patrons to “always look through that part of the glass nearest the object” in order
to prevent dizziness. OCLC locates only four similar items.
$750.

10. [Boston Grocer’s Broadside]: STOP!
READ THIS! HAVING TAKEN THE
PROVISION STORE 67 BEACH
STREET, CORNER HUDSON, I WOULD
RESPECTFULLY INFORM OLD PATRONS AND THE PUBLIC GENERALLY THAT I HAVE RE-STOCKED
THE SAME, AND INTEND KEEPING
ON HAND A FULL STOCK OF MEATS,
VEGETABLES, FRUITS, &c..... Boston:
Wm. Elder & Sons, [ca. 1870?] Broadside,
8 x 4 inches. Framed. Old fold lines. Some
light soiling. Very good.
Grocer’s advertising broadside or handbill
from the latter part of the 19th century,
under the proprietorship of Fred C. Gay.
The broadside continues: “...of the best
quality the market affords, which I will sell
at the lowest living prices. Trusting that by
courteous treatment, neatness and prompt
attention to business, to merit your patronage. I very respectfully solicit a trial.” A
handsome woodcut of a man and a large cow
with a flag bearing the numeral “67” adorns
the top third of the piece. Interesting and
ephemeral.
$200.
11. [California Theatre]: DIETZ OPERA HOUSE! OAKLAND. THE GRANDEST EXHIBITION IN THE WORLD. McDONOUGH & EARNSHAW’S
ROYAL MARIONETTES! FOR ONE WEEK ONLY....ORDER OF PROGRAMME - PART FIRST. CHRISTY MINSTRELS.... [Oakland? N.d., ca.
1874]. Handbill, 8¾ x 4½ inches, printed on yellow paper. Old light folds, else fine.
Scarce handbill advertising a night’s entertainment at the Dietz Opera House,
the first theatre in Oakland, located at the corner of Webster and 12th Streets.
Shows began there around 1874, and continued until 1905, and the theatre
hosted stars such as Buffalo Bill and Sarah Bernhardt. Along with McDonough &
Earnshaw’s Royal Marionettes and the Christy Minstrels, part three of the night’s
entertainment is a performance called “Sports of the Fantoccini,” composed of
Chinese bell ringers and “Brigham Young and Family.” In an 1896 San Francisco
Call article about theatrical manager Mark Thall, he claims to have been present
for McDonough and Earnshaw shows at the theatre “with the first company that
opened the old Dietz Opera-house,” a date he places at 1870. But since shows did
not begin at the Dietz until around 1874, we place the printing of this broadside
at that date.
$250.

Large broadsheet circular issued by Jay Cooke & Company proclaiming the virtues
of the 7-30 Treasury Note. The top third of each side bears a large woodcut eagle,
the front emblazoned with the title in bold type and the eagle holding a banner
in its beak which reads: “Our National Debt May be a National Blessing!” The
verso has the same eagle with the headline “Patriotic Songs!” and a banner which
reads: “Your Sons and your Money on your Country’s Altar!” The circular is filled
with articles which detail the ways in which the debt is a blessing and how your
purchase of 7-30 bonds is a patriotic duty. Seven-thirty notes were three year
treasury notes which bore interest at a rate of 7.30%. They were first issued in
1861 to help fund the Union war effort, and were again issued in 1864 and 1865.
Jay Cooke (1821-1905) has been called “the financier of the Civil War” because
of his firm’s wild success at marketing treasury bonds such as the 7-30 note. A
striking broadsheet.
$450.

12. [Carriages]: THE CHAMPION WAGONS OF THE WORLD ARE
THOSE MANUFACTURED BY THE FISH BROS. WAGON CO....”THE
BEST WAGON ON WHEELS”...[caption title]. [Racine, Wi. N.d., 1880?]
Broadside, approximately 6¾ x 10¼ inches, with engraving of the Fish Bros.
Wagon. Slight curling in upper margin, else very good.
An attractive broadside promoting the Fish Bros. Wagon, described as “Second
to no other Wagon in Existence.” Chas. F. Smith of Waverly, Ohio is noted as
dealer for the wagon.
$125.

Early Financial Jobbery
13. [Cooke, Jay and Company]: SEVEN THIRTY FACTS AND FIGURES
[caption title]. [Philadelphia? 1865]. Broadsheet, 30 x 21½ inches. Old folds,
separation at folds. Loss at edges, affecting some text. Still good.

14. [Custer, George A.]: Ince, Thomas H., producer: ON
THE SCREEN IN ITS FULL GLORY! STUPENDOUS
COLOSSAL GIGANTIC...”CUSTER’S LAST FIGHT”
“THE BATTLE OF NO SURVIVORS”.... Sioux City: Perkins
Bros. Co., [ca. 1926?] Photographically-illustrated broadsheet,
22 x 8 inches. One very short closed edge tear, else fine.
A scarce poster advertising the re-release of Thomas H. Ince’s
famed western, “Custer’s Last Fight.” Originally released in
1912 and directed by Francis Ford, the older brother of John
Ford, the film was re-released in 1926 to coincide with the
fiftieth anniversary of the Battle of the Little Big Horn. Ford
not only directed the two-reeler, but also starred in it as Custer,
supported by, among others, the Native American actor, William
Eagle Shirt, as Sitting Bull. “Custer’s Last Fight” was one of
the earliest and most important Westerns based on an actual
historical event, and is also noteworthy for its even-handed
treatment of Native Americans.
Film historian Tom Milne has pointed out that impartiality
was a hallmark of Ince’s treatment of Indians in his Westerns:
“Ince, by contrast [with D.W. Griffith], was clearly interested
in the Indian as a human being rather than as an adjunct to
melodrama. His ‘Custer’s Last Fight’ opens with a beautifully
shot Indian attack in which the titles stress that the Indians never
broke treaties, then continues after their retreat with touching
sequences prefiguring John Ford’s Cheyenne Autumn in which
they wearily trek away dragging their possessions heaped on
hurdles, skirmish bitterly as they are robbed of their buffalo,
herded into reservations, and demeaned by the white men who
cheat them, sell them whisky, mock them. But Ince was no mere
polemicist, and the final sequence of the Last Stand itself is
preceded by equally moving shots of the white troopers bidding
farewell and being waved off by wives and sweethearts before
fording the river in an exquisite, doom-laden shot.”
The poster admirably touts the thrills promised by “Custer’s
Last Fight,” called “the big, new, and only original frontier
spectacle of the celebrated battle of Little Big Horn.” The
copy praises the film’s verisimilitude, promising that the viewer
will be transported back in time to the event itself, and that
the film was “reproduced on the exact location the battle was
fought - with the cooperation of the U.S. Army” (it was actually
filmed in southern California). The broadsheet contains actual
photographs of Custer, Sitting Bull, Buffalo Bill Cody, and Calamity Jane, promising that the film, with a cast of 2,000, would
be “true, authentic and faithful in every detail,” while depicting “the Greatest Indian Battle Ever Fought on the American

Continent.” Further, “the well-known Ghost Dance of the
Indians...is also shown in all its true and primitive frenzy.”
Though directed by Francis Ford, “Custer’s Last Fight,”
is best remembered as a Thomas Ince production. Ince
began his career in film as an actor and director, before
becoming one of the most influential producers of the silent
era. His “Inceville” studio in the Santa Ynez mountains of
Santa Monica churned out quality films for a decade, and
helped to shape the direction of the Western as a genre,
often with William S. Hart as the leading man. Ince also
worked with Native American actors and the cowboys of the
101 Ranch to lend his films authenticity. With legendary
directors D.W. Griffith and Mack Sennett, Ince formed the
Triangle Film Corporation in 1915. He died in 1924 at age
forty-two, after taking part in a cruise on William Randolph
Hearst’s yacht. Ince’s death was proclaimed as being caused
by a heart attack, though the rumor persists that Ince was
shot by Hearst in an altercation revolving around Hearst’s
mistress, the actress Marion Davies.
A wonderful early film artifact for this landmark early Western recreating Custer’s Last Stand.
Tom Milne, “Thomas Harper Ince” in Richard Roud, (ed.),
Cinema: A Critical Dictionary (New York, 1980), pp.520-24.
Kevin Brownlow, The War, the West, and the Wilderness (New
York, 1979), pp.257-60.
$225.

Comparing a Presidential Candidate to Benedict Arnold:
You Thought Things Were Ugly Now!
15. [Election of 1868]: BENEDICT ARNOLD & HORATIO SEYMOUR! THEIR IDENTITY OF VIEWS.
WHO IS TO BE THE PRESIDENT OF THE UNITED
STATES? FROM THE New York Times OF SEPTEMBER
19, 1864 [caption title]. Brooklyn: D.S. Holmes, [1868].
Broadside, 13 x 10 inches. Some small tears, chipping and
loss at top and right edges. Minor foxing. Very good.
Broadside printed for the U.S. Presidential Campaign of 1868,
which pitted former New York governor Horatio Seymour
against Gen. Ulysses S. Grant. This broadside points out
Seymour’s Copperhead tendencies and statements made by
him in 1864, linking him to similar sentiments made by the
notorious traitor, Benedict Arnold. Seymour’s Copperhead
utterances during the war haunted his campaign, and he
lost decisively to Grant. The text printed here strives to
demonstrate:

16. [Gale, Luther]: C. TOBEY’S PATENT BARK MILL [caption title]. New
York: John C. Totten, [1813]. Broadside, 11½ x 18 inches. Light fold lines. Minor
edge wear and foxing. Expertly matted, and protected with mylar sheet.
A broadside announcement advertising Luther Gale’s purchase of Cornelius Tobey’s patent for an improved bark mill. The bark was used by tanners and so was
vital to the leather industry. Tobey’s patent had been granted by James Madison
as president. It was Madison, along with Charles Pinckney, who introduced the
first U.S. patent law during the 1787 Constitutional Convention. The broadside
is decorated with a woodcut of the Great Seal of the United States. OCLC locates only microfilm copies, though Rink locates one copy, at Eleutherian Mills.
SHAW & SHOEMAKER 51301. RINK 1392.
$750.

“...the points made by Horatio Seymour against the Administration in 1864 [are]
identical, point by point, with those made by Benedict Arnold against Washington
and the Continental Congress in 1780....The Copperhead chiefs of these times,
who draw so lavishly upon the sophistries and fallacies of 1780 for the furtherance
of their factious designs, cannot too well understand that the sequel to all this is
endless disgrace. They must not expect to fight the Government with weapons
of the Tories and of the blue-light Federalists, without sharing the same fate.”
$750.

18. Grant, Ulysses S.: (No. 760.) PROCLAMATION BY THE PRESIDENT
OF THE UNITED STATES...SALE OF PUBLIC LANDS AT THE LAND
OFFICE AT BAYFIELD, STATE OF WISCONSIN [caption title]. [Washington.
March 13, 1872]. Broadside, 26½ x 16½ inches. Old folds. Wear and separation
at some folds; top left corner torn away, not affecting text. Minor soiling, but
generally quite clean. About very good.
Proclamation by President Ulysses S. Grant, indicating the sale of public lands in
Wisconsin, as listed on the broadside. Lots are to be sold on Monday, June 17,
“at a price of not less than two dollars and fifty cents per acre.” Lands previously
appointed for schools and other such uses are excluded from the sale. A large
and interesting broadside concerning the disposal of public lands.
$675.

17. [Genesee Valley Nurseries]: THE STRIPED LEAVED AMERICAN ALOE,
OR CENTURY PLANT, WILL BE ON EXHIBITION AT “FAREWELL
HALL,” CHICAGO, ILL., ABOUT AUG. 30, 1869. NOW IN FLOWER.
Rochester. 1869. Broadsheet, 8½ x 11 inches. Light scattered soiling. A few
creases. Very good.
Advertisement for the Century Plant, or American Aloe, grown in Rochester, New
York at the Genesee Valley Nurseries. The front of the sheet shows a woodcut of
the plant in flower, with explanatory text on the reverse, giving the history of the
plant. The Century Plant, a native of Mexico and so-called because it was believed
to bloom only once every hundred years, shoots up an enormous blooming stalk
at the end of its life. This stalk can reach up to thirty feet or more, growing at a
rate of about five inches a day. This was quite a rare and marvelous occurrence at
the time, and was widely advertised. The explanatory text notes that their plant
is about seventy-five years old, thirty feet in circumference, with a flower stem
currently eighteen feet high. The greenhouse roof has been raised by thirty feet
to accommodate the plant, and a platform erected for better viewing.
$350.

Libraries for Kentucky
20. [Kentucky]: $1,000,000! PUBLIC LIBRARY
OF KENTUCKY. FREE READING FOR
ALL AND HALF A MILLION IN GIFTS!!
[caption title]. Louisville: Stackhouse Print,
1872. Broadside, 20 x 5¼ inches. Minor foxing,
several horizontal folds. Very good.
A handsomely produced broadside advertising
a lottery to raise money to pay for a magnificent Victorian building, recently purchased for
$210,000, to house the Public Library of Kentucky, located in Louisville. The library promised to be “open and free to the gratuitous use
and enjoyment of all citizens of every State in
the union.” The lottery consisted of 100,000
lottery tickets to be sold for the chance at one
of 1000 prizes to be handed out at the Second
Grand Gift Concert, on Saturday, September 28,
1872. The drawing for the tickets was handled
by “blind children from 10 to 15 years of age.”
The engraved view shows the grand, three-story
building flying a large American flag, and dozens
of people arriving by foot, by horse and carriage,
and by horse-drawn streetcar. OCLC only locates
one copy, at the American Antiquarian Society.
Not in Hummel. Rare.
OCLC 191285297.
$500.

Superior American Fluid

19. [Kentucky]: HAVANA SCHEME!! SHELBY COLLEGE LOTTERY OF
KENTUCKY. [Covington, Ky. 1864]. Broadside, 10 x 12 inches. Printed almost
entirely within ornamental border. Minor staining in blank margins, some minor
creases. Overall very good.
An advertisement for a lottery to be drawn in Covington, Kentucky. The scheme
for the lottery is based on what the producers call the “Royal Havana Plan of
Single Numbers.” The base prize winners are determined by the last digit in the
number that wins the grand prize. For example, if the winning number ends in “1,”
then all ticket holders with numbers also ending in “1” win the base prize. Each
chance costs a prohibitive ten dollars. Quite rare, OCLC locating only one copy.
OCLC 18042047.
$275.

21. [Leather Dressing]: [Manufactures]:
[PRINTED TRADE ADVERTISEMENT
TESTIFYING TO THE SUPERIORITY OF
AMERICAN FLUID OVER REGULAR OIL].
[London. 1813]. Broadside, 6½ x 8¼ inches.
Lightly creased, very minor soiling. Near fine.
A trade advertisement declaiming “The superiority
of the American Fluid over oil,” as manufactured
and distributed by W. Webb of 46 King Street.
The advertisement contains a testimony from
an officer at the Royal Arsenal, where the two
products were tested over a period of time for
durability. Of the American Fluid, it is remarked:

22. [Louisiana]: NOTICE. WILL BE SOLD BY THE
UNDERSIGNED, ON MONDAY, THE 3d OF MARCH
NEXT, 180 ARPENTS OF LAND, MORE OR LESS...
ALSO, 18 HEAD OF CATTLE, AND A STOCK OF HOGS.
[Baton Rouge, La. 1845]. Broadside, 6½ x 9½ inches. Moderate dampstaining and age-toning. Contemporary annotation
partially covered over in contemporary ink. Two small holes
in margin, not affecting text. A good copy.
An unrecorded mid-19th-century Louisiana broadside advertising the sale on March 3, 1845 of 180 arpents (approximately
153 acres) which belonged to the heirs of the late Jane Skinner, and eighteen head of cattle and an unspecified number of
hogs. The terms for purchase are also noted: “The Land at
1 and 2 years credit, in endorsed notes, payable in Bank, and
mortgage. Cattle and Hogs, cash.” The notice is signed in
print “Ch. Tessier” (possibly a justice of the peace) and dated
Baton Rouge, January 30, 1845. A rare Louisiana advertising
broadside; no copies recorded in Hummel or OCLC.
$500.

“It will repel salt water, snow or rain, and restore leather that is hard and stiff
to its original state of pliability. If new harness is thoroughly dressed with it, it
will not become hard, or crack, but add considerably to its durability. Therefore
every individual who consumes leather, either in boots, shoes, harness, hoase, or
bellows, will find it essential to their interest to use it.”
$375.

23. [Magic]: WONDER, MYSTERY, AND DELIGHT. DE
LA MANO’S CHAMPION EXHIBITION. THE GREAT
FRENCH MAGICIAN! THE AUTOCRAT OF THE
WORLD OF MAGIC! IN HIS NOVEL AND LAUGHABLE
ENTERTAINMENT. [N.p., likely Buffalo, N.Y. ca. 1880].
Broadside, 24 x 4¾ inches. Two small areas of discoloration
near bottom edge, else fine. Mounted and framed.
A slim illustrated broadside printed on tan paper announcing
and describing a performance by the Austrian magician and
showman, De La Mano, here billed as French. His real name
was Zell Dreitzehn, and he performed for several years in the
United States before he himself disappeared in upstate New
York in 1882. The broadside offers a “Night of Mystery” and
“Two Hours of Fun” for attendees who should expect to be
treated to illusions such as “The Bird Cage of Leah,” “The
Mesemerized Cards,” “The Aerial Suspension,” “The Witches
Knot,” “The Chinese Paradox,” “The Great ‘Hindoo Box’
Mystery,” and “a Thousand and One other tricks.” Three
small illustrations depict scenes from De La Mano’s act, including the transformation stand, the Inexhaustible Bottle, and
the Miser’s Dream. The Inexhaustible Dream illustration is
credited to “Mitchell, Buffalo.”
The broadside claims: “This is no exhibition of doubtful merit,
but a permanently established and legitimate entertainment,

exhibited with pride and pleasure. Prof. De La Mano has traveled extensively
in the Southern and Eastern States, and has gained a reputation as a Magician,
excelled by none.”
A rare theatrical advertisement from a bygone age, with only two copies listed in
OCLC, at the American Antiquarian Society and the Clements Library.
OCLC 191290992 and 83859708.
$650.

24. [Massachusetts Campaign Broadside]: TO THE ELECTORS OF THE
THIRD DISTRICT.... [N.p., but Andover, Ma.? 1840]. Broadside, 15 x 22 inches.
Moderate wear at edges and along horizontal and vertical creases (including slight
closed tears) where previously folded in half. Extensive editorial copy beneath
bold heading and patriotic woodcut vignette. Very good.

An 1840 campaign broadside on behalf of Amos Abbot, distinguished Massachusetts
public servant and founder of the Boston & Portland Railroad. His campaign
was successful, and he returned for three consecutive terms. He retired from
Congress in 1849 and died in 1868.
REYNOLDS, p.455.
$400.

“All Well at Natchitoches”
25. [Mathews, Charles]: THEATRE ROYAL, ENGLISH OPERA HOUSE,
STRAND. LAST NIGHTS!...THE PUBLICK ARE RESPECTFULLY INFORMED, THAT THEY WILL FIND MR. MATHEWS AT HOME THIS
EVENING, MONDAY, JUNE 18th, 1827, WITH HIS LECTURE ON

PECULIARITIES, CHARACTER AND MANNERS, FOUNDED AS OBSERVATIONS AND ADVENTURES DURING HIS TRIP TO AMERICA!...
[caption title]. [London]: S.G. Fairbrother, [1827]. Broadside, approximately 13¾
x 8 inches. Left margin lightly trimmed, tiny tear and crease in upper portion of
broadside, not affecting text, else fine.

27. [Minstrel Show]: M.T. SKIFF’S CALIFORNIA MINSTRELS!...PROGRAMME FOR THIS
EVE’NG [caption title]. [N.p. N.d., ca. 1881].
Broadside, 3½ x 5½ inches. Minor toning, old folds,
top right corner chipped. Very good.

A marvelously preserved theatrical broadside advertising the final performances of
Charles Mathews’ famous production, Trip to America. Charles Mathews (17761835) was an extremely popular British actor and entertainer in the early 19th
century, particularly renowned for his talents as a mimic. Trip to America, a oneman show conceived after an 1824 tour of the U.S., featured Mathews’ imitations
of various types of Americans, black and white, “causing some little irritation in
the United States, from which he afterwards suffered” (DNB). The entertainment
was divided into three parts, the first two relating the story of Mathews’ journey,
with “American phrases expounded,” various characters presented, including “native
Indians,” “General Jackson,” a “French
poet laureat,” a “Real Yankee,” and a
“Black Tragedian,” and several songs
performed, including “Opossum up a
Gum Tree...(Real Negro Melody).” Part
III, a “Monopolylogue, called All Well
at Natchitoches,” featured five characters, including Agamemnon, “a poor
runaway slave,” and Mr. O’Sullivan,
“an Irish improver of his fortunes.”
DNB XIII, pp.34-37.
$500.

An intriguing broadside program for a black-face
minstrel performance by M.T. Skiff’s “California”
Minstrels, a short-lived outgrowth of Skiff’s earlier
efforts at a touring minstrel show. M.T. Skiff had
managed minstrel companies since first forming
the Skiff Minstrels in Philadelphia, and shortly
thereafter the Skiff and Gaylord Minstrels with
Low Gaylord in the early 1860s. Skiff’s California Minstrels only performed for two years, from
1881 to 1882, and were California in name only.
Their show included “Grand Parlor Entertainment” which included songs such as “Negro Camp
Meeting Refrain” sung by the famous Wally Gibbs
(described on the broadside as “the rising young
Ethiopian Comedian” but in Monarchs of Minstrelsy
as “a well-known black-face comedian”). The show
also featured The California Quartette (one of
whom, J. Henry Murphy, was from Connecticut),
The 3 O’Clock Train (described on the broadside
as “The Great Ethiopian Act”), a Grand BroadSword Combat Clog and other songs and skits.

26. [Minnesota]: CORRECT MAP OF
THE SOUTH HALF OF WILKIN
COUNTY, MINNESOTA [caption
title]. [N.p., but possibly Franklin,
N.H. ca. 1890]. Broadside, 8½ x 14
inches. Scattered foxing, horizontal
fold through center. Very good.
A broadside advertisement for available
land in western Minnesota for sale by
J.B. Aiken of Franklin, New Hampshire.
The upper half of the document shows
the southern half of Wilkin County
divided into towns and lots; the lower
half describes the region, complete with
transportation options via railroad, and
a description of the fertile Red River
Valley. Such broadside advertisements
are exceedingly rare.
$325.

Exceedingly rare, with only two copies in OCLC,
at the Harry Ransom Center and the American
Antiquarian Society.
OCLC 9847079, 95092419. Edward LeRoy Rice,
Monarchs of Minstrelsy, from “Daddy” Rice to Date
(New York: Kenny Publishing Co., [1911]), p.96.
$600.
28. [Missouri]: PUBLIC SALE. WILL BE SOLD,
ON SATURDAY THE 21st INST., AT THE
HOUSE OF JACOB RITERS, NEAR LIELL’S MILLS, SIX HUNDRED
AND FIFTY-SIX ACRES OF GOOD LAND...[caption title]. [Palmyra, Mo.?
1845]. Broadside, 8 x 11¼ inches. Oblong quarto. Two small chips and a one-inch
closed tear at left edge. Manuscript annotation at lower edge. Faint foxing and
dust soiling. About very good.
An unrecorded Missouri broadside from 1845, advertising a public land sale near
Palmyra, Mo. The land in question is located in Round Grove Township, Marion

governor of New York. The notice also gives instructions on train service to the
meeting location. This copy of the meeting announcement was sent to the noted
jurist, Charles James Folger, who would go on to become Treasury Secretary
under Chester A. Arthur. In 1844, Folger had just been appointed a judge at the
Court of Common Pleas, Ontario County, New York, marking the beginning of
his career in public service.
ANB 8, pp.166-67. DAB XX, pp.565-67.
$225.

Co., in the northeast corner of Missouri. The land forms a contiguous lot from
several different parcels, and includes frontage on the South Fabius River. The
seller, Samuel Henderson, by whom the advertisement is signed in print, is recorded as a resident of Round Grove in the 1840 census and is later noted as a
teacher at the first area school in 1842. Jacob Riter, at whose house the prospective sale was to be held, is recorded as a local farmer in the same census. This
area was sparsely settled in 1845, and the only printing done in the county was at
Palmyra. One of those printers, Joseph Ament, took on a young Samuel Clemens
as his apprentice when he moved his press to Hannibal, Missouri in 1848. Not
in MISSOURI IMPRINTS or OCLC.
$475.

Sent to Jurist Charles James Folger
29. [New York]: DEMOCRATIC MASS MEETING AT SKANEATELES,
ONON. CO., N.Y. [caption title]. Skaneateles, N.Y. August 14, 1844. [1]p. on
bifolium sheet, integral leaf filled out for mailing and postmarked. Quarto. Light
fold lines. Near fine.
This notice announces a Democratic mass meeting at Skaneateles, New York on
August 24, 1844. The featured speaker was the New York senator, Silas Wright,
called by Thomas Hart Benton the “Cato of the Senate” (DAB). In 1844, Wright
resigned from the Senate and was running an ultimately successful campaign for

lishers of the Farmer’s Calendar, or Utica Almanack... during this period. Unsurprisingly, this ephemeral document is not located by OCLC and is not recorded
in any known references.
$500.

30. [New York State Broadside]: FOR SALE, 3 FARMS IN THE TOWN
OF FRANKFORT, AND COUNTY OF HERKIMER...[caption title]. [Utica,
N.Y.?] December 18, 1815. Broadside, 10¾ x 7¾ inches. Early folds. Contemporary
ink and pencil inscriptions on verso, partially lost to trimming. Head of verso
affixed by sealing wax to leaf of 19th-century ruled paper bearing 19th-century
descriptive inscription. Light foxing, minor ink stains. A good copy.
An unrecorded early 19th-century New York State broadside advertising for sale
five farms near Utica and a fifty-acre lot in Deerfield. Likely from the press of
Asahel Seward and William Williams, pioneering printers in the region and pub-

31. [Pennsylvania]: TO THE VOTERS OF SCHUYLKILL COUNTY. [N.p.,
but possibly Pottsville, Pa. ca. 1845]. Broadside, 18 x 24 inches. Light fold lines,
minor edge wear. Very good.
A scarce campaign broadside in the greatest mudslinging tradition, defending the
Democratic party of Schuylkill County against charges of internal corruption by
assaulting members of the opposing Peoples’ Party with similar charges. Good
evidence of political wrangling at the height of Schuylkill County’s anthracite
mining days, with fine large display type. Rare. Not on OCLC.
$750.

32. [Rhode Island]: STATE CONSTITUTION. A JUST AND REPUBLICAN
CONSTITUTION IS VERY MUCH WANTED IN RHODE ISLAND. WE
MUST HAVE ONE. WE SHALL HAVE IT THE SOONER BY VOTING
FOR THE CONSTITUTIONAL TICKET [first few lines of text]. [Providence?
1836]. Broadside, 8½ x 6½ inches. Some loss at right edge, affecting printed
border. Small tear at top edge. Good.
Handbill promoting the Constitutional Ticket for the Rhode Island state election
of 1836. The candidates are listed with their town of origin; Charles Collins of
Middletown is the choice for governor, while Daniel Remington of Warwick is his
running mate for the lieutenant governor. Ten senatorial candidates are listed, as
well as the candidates for state secretary, attorney general and treasurer. A nice
piece of Rhode Island political ephemera.
$125.

33. [Tennessee]: [Newman, James W.]: A CIRCULAR. TO THE VOTERS
OF KNOX COUNTY.... [Knoxville? 1857]. Broadside, approximately 17 x 8
inches, printed in two columns. Previously folded. Couple of short separations
along old folds, several slight chips and closed tears at edges. Several scattered
fox marks. About very good.
The only known copy of a campaign broadside circulated by James W. Newman, a
candidate from a Knox county district for the General Assembly during the state

election of 1857. His opponent was one Moses White, against whom the preponderance of animated vitriol contained in the broadside is aimed. Newman proposes
to do little but reverse the policies of the incumbent, and promises his opposition
to “wild extravagant appropriations,” “State aid to one-horse railroads,” and “this
infernal bond system.” Not in OCLC, Allen, or other relevant bibliographies.
WEBB, NOT IN ALLEN 135.
$600.

34. [Theatre Broadside]: RICHARDSON’S THEATRE...WHEN WILL BE
PERFORMED A NEW ASIATIC MELO DRAME, CALLED THE AFRICANS
OR, THE DESOLATE ISLAND...[caption title]. London: Hughes, [n.d., likely
ca. 1800]. Broadside, 10 x 7 inches. Printed on blue tinted paper, mounted onto
a large later sheet. Near fine. Expertly matted, and protected with mylar sheet.

An engaging broadside for a theatre performance centered around a drama called
“The Africans.” The scenery for the play is taken from the work of the intrepid
British explorer, Mungo Park, and features views of the African coast and interior,
“Omai’s Cave,” and warrior huts. The characters include Omai (an African Chief,
evidently confusing him with the famed Omai from the South Seas), warriors
named Wahedooa, Tongataboo, Tiaiarboo, and Kiahiargo, and a Princess named
Terapo. The bill promises an evening in which “the retributive hand of Providence will manifest its abhorrence of Vice; and Virtue and Constancy eventually
triumphant.” A pantomime called “Harlequin Traveller; or a Trip Round the
World” would also be performed, the whole evening culminating with a grand
panoramic view of the Rock of Gibraltar.
$650.

35. [Trans-Mississippi Exposition]: [China]: YEE HONG TONG, DIRECT
FROM CHINA. INTERNATIONAL HALL, OMAHA, NEB. No. 2881.
MONGOLIAN JADE-STONE CARVINGS [caption title]. Omaha. [1898].

Broadside, approximately 10½ x 7¾ inches. Previously folded, some separations
along old fold lines. Tanned, corners slightly chipped. Good.
A curious survival from the 1898 Trans-Mississippi Exposition held in Omaha,
promoting the sale of Mongolian jade carvings at a booth in the International
Hall of the fair. The advertisement emphasizes the obscurity of the region of
origin (“the Chinese population could not understand their Mongolian brothers
except through writing”) and the convoluted journey of the artwork to America
(“carried in wicker baskets suspended on a pole resting on the shoulders of two
men”). “Were it not for the fact that the workers receive but a small daily wage,
hundreds of dollars would be represented in many of the pieces; as it is, it is possible to dispose of them at moderate prices. An opportunity is thus offered to
lovers of the curious and the beautiful to secure something entirely new in the
art world, something too, of great artistic merit.”
$225.
36. [Yale University]: EXHIBITION OF THE SOCIETY OF BROTHERS
OF UNITY, MARCH 31st, 1836 [caption title]. [New Haven. 1836]. Broadside,
18¾ x 5¾ inches. Old folds, some light dampstaining at edges, a few small tears.
Light wear and wrinkling. Good.
Broadside advertising a theatrical exhibition put on by the Society of Brothers in
Unity, a debating society at Yale University, established in 1768. The Exhibition
features several small plays, recitations, and orations, including an oration entitled
“Poetry as connected with religion” by G. Mixter; the play “Cutting Out, a comedy in two acts”; “The Deception. Fragment of a domestic drama,” performed
in four acts; an oration entitled “On the causes of our literary delinquency,” by
W. Coit; and a farce in two acts entitled “The Suspicious Landlord.” A rare and
ephemeral piece, likely printed in small numbers for distribution on campus.
$350.

